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Abstract: Differences in cross-cultural cognitive patterns pose numerous implicit
barriers to international Chinese communication, most of which have been
overlooked in previous research and practice. Consequently, the alignment and
adaptation of cross-cultural cognitive patterns significantly influence
communication effectiveness. This paper contrasts the Chinese cognitive pattern—
characterized by ‘“harmony between subject and object, Ground-preference
orientation”—with the English cognitive pattern, which emphasizes “ego-centrism
and figure-preference orientation.” Based on this comparison, the study explores
effective methods for aligning cross-cultural cognitive patterns in international

Chinese communication to enhance its efficacy.
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